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Task 1 

What does ‘psychology’ mean to you? Why have you chosen to study it? 1. Research what psychology is 

and write a paragraph to explain what you have found.  

https://www.youtube.com/watch?v=vo4pMVb0R6M  

 Go to the British Psychological Society website: https://www.bps.org.uk/public/become-psychologist  

Have a look at different career pathways in psychology, and make a note of any you are particularly 

interested in and why. 

Task 2. 

How have nonconformists contributed to society? THINK ABOUT IT!  

What makes a person a nonconformist? People considered non-conformists have also been labelled 

mavericks, rebels, originals, and eccentrics – they are known for going against the grain and being 

themselves without apology. Your task is to research one individual who has fought for their beliefs, 

attempted to change the rules of society, or has simply lived in a way that was considered strange or 

unique. You may choose from the list below or pick a different person.  

NOTE: Some nonconformists that students have proposed, as an alternative to the list provided, have 

been Eminem, Jesus, and Bob Marley, among others. Martin Luther King Jr, Emily Pankhurst, Rosa 

Parks Mahatma, Ghandi,  Nelson Mandela and  Rachel Carson  

Produce a hand-written research report (format of your choice) which must address the following 

questions:  

► What brief background information will help describe their context?  

► Why did he/she decide to rebel against mainstream society?  

► Look up and define these terms snowball effect, and zeitgeist  

► Can you identify any of the above processes in your chosen area of research. 

https://www.bps.org.uk/public/become-psychologist
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Wider reading and preparation for BTEC Task 2- Psychological Approaches and Applications  

The Psychology behind consumer behaviour Consumer behaviour is the study of individuals, groups, or 

organisations and all the activities associated with the purchase, use and disposal of goods and services, 

including the consumer's emotional, mental and behavioral responses that precede or follow these 

activities. Consumer behaviour emerged in the 1940s and 50s as a distinct sub-discipline in the 

marketing area. Consider the following questions: 

 • How do consumers choose businesses, products, and services?  



3 

• What are the thought processes and emotions behind consumer decisions?  

• How do environmental variables such as friends, family, media, and culture influence buying 

decisions?  

• What motivates people to choose one product over another?  

• How do personal factors and individual differences affect people's buying choices?  

• What can marketers do to effectively reach out to their target customers? 


