
CONSUMER TECHNOLOGY 
TERM 2 -  WEEK 2 / 3  

 

1. Organisations in the travel and tourism sector use a range of consumer technologies. 
 Identify two examples of consumer technology used by travel and tourism 
organisations. 
A Customer database 
B Company intranet 
C Account spreadsheet 
D Touch screen display 
E Audio-visual tour 
 
2. Some airlines offer customers a mobile application (app) that allows them to download and store travel tickets 
on their mobile phones. 
Give two advantages for customers of using mobile applications to download and store tickets. 

 

3. BookaCar.com is a car hire comparison website. BookaCar.com is introducing a 
mobile application (app) which allows customers to compare car hire prices from 
different providers. 
 Explain two advantages to BookaCar.com of providing a mobile application (app). 

 

4. Somerset Bird Trust is keen to use consumer technology and is thinking about 
introducing audio guides for visitors. 
Explain two disadvantages of Somerset Bird Trust introducing audio guides for visitors to the nature reserve. 
 
5. Websites are an example of consumer technology and often include virtual tours, 
booking options and review pages. 
State one other example of consumer technology used by travel and tourism organisations. 
 
6. The managers of Sun venture Travel have decided to add a review 
page to its website. Explain two disadvantages for Sun venture Travel of providing a review page on its website. 
 
 
 
7. One example of consumer technology is online booking. 
 (i) Identify one other example of consumer technology used in hotels. 
 
A Staff intranet 
B Account spreadsheet 
C Customer database 
D Touchscreen display 
(ii) Give two advantages for hotels of having an online booking service. 
 
8. Organisations in the travel and tourism sector use a range of consumer technologies. (a) Outline two advantages 
for an airport of providing self-service check-in 
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9. One way hotels use technology is to provide customers with an option to book rooms online.  Give two other 
ways a hotel can use consumer technology. 
 
10. Morgan Hall Hotel is a large luxury hotel offering spa facilities and attractive gardens. The hotel uses social 
media for marketing and promotion.   
(a) Identify two ways that Morgan Hall Hotel can use social media for marketing and promotion. 
 
A Share confidential details 
 B Post customer reviews  
C Print e-tickets  
D Release financial accounts  E Upload photos   
 
11. The Morgan Hall Hotel website includes a virtual tour highlighting some of the hotel’s best quality rooms and 
facilities. The tour was created five years ago by a specialist company. (b) Explain two disadvantages of the virtual 
tour for Morgan Hall Hotel 
 
12. Bookatrip.com is a large online travel provider. Customers can use the Bookatrip.com website to view flights 
and accommodation from a wide range of providers. Customers can book pre-packaged holidays or tailor make 
their own trip.   One advantage for customers of using online travel services is the ability to compare travel options 
offered by a large number of different providers.    
Give two other advantages for customers of using online travel services such as Bookatrip.com rather than a high 
street travel agency. 
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KEY REVISION POINTS 

 
 
 The use of technology is increasing in all areas of our lives and has had a huge impact on travel.  You need to 
understand the applications of technology and the advantages and disadvantages of technology for customers and 
organisations in the travel and tourism sector for the following:  
  
 Airports (self-service check-in, security) Machines for self-service check-in are where passengers can enter their 
details and print their boarding pass.  This means they can go straight to the gate to catch the plane or take their 
luggage to a bag drop-off point, if they have one.  Some airlines also let you check in from home and print your 
boarding pass there.  

  Advantages –  

 They save time for the customer  
It is cheaper because you don’t need as many check in staff.  
  
 Disadvantages.-  
People could lose jobs.  
Not everyone finds it easy to use technology.  
 Less personal contact with the customers  
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Visitor attractions (multi-media, interpretation, online bookings) Technology is used for interpretation (giving the 
customer the information in a way that they understand it e.g.in a different language, to help them and 
understand what they are looking at).  Multimedia helps customers have a much more exciting experience.   
 
In museums people can have a hands-on experience rather than just looking at an object.  Interactive technology 
allows the visitor to make things work, especially in a science museum. Audio guides are very popular.  They offer 
recorded information through an individual head set.  Visitors can choose their language and go round the 
exhibition (show) at their own speed. 
 If you want to go to an attraction you can make your booking online before you go.  
Advantages  
You can book ahead wherever you live.  
 Sometimes you get better offers online  

You can print off tickets so you don’t have to queue. 

 
 Disadvantages  
 You might not have internet access. 


